
HOW AN IT TRAINING 
ENTERPRISE LEVERAGED
MULTI-CHANNEL CAMPAIGNS
TO OPTIMIZE ROI 

CLIENT

“It’s not until we collaborated with Lake B2B that we experienced 
exponential engagement with our multi-channel campaigns and uncovered some 



OBJECTIVES

Social campaigns 

Email campaigns 

Display Ads 

CHALLENGES 

RESULTS

page likes 

conversions in a month

Click to open rate with email

engagement ever 

with impressions being steady 

Best Email Marketing
Conversion – 14,522

Average of 31% Open
Rate in 5 email campaigns



Success Metrics 
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Medium

LinkedIn Ads

LinkedIn Updates

Total
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EMAIL MARKETING REPORT 

5 email touch points to 78,448 target audience from tech
companies (5 Email Campaigns)

Real Time Tracking
Full Contact information of opens and Clicks

Spam Checker
Landing Page creation and hosting

Dedicate Campaign Manager to develop and execute the campaign

A/B testing includes testing the subject line and time & date testing for
superior campaign performance

First email introducing the client, followed by 4 email campaigns about the
Scrum Master certification program within a month which include:

Total Email Sent to
78,448 contacts

Number of campaign
deployment – 5 times

Avg. Delivery rate - 96% Overall bounces - 2,981 Avg. Bounce Rate - 3.5%

Avg Opened - 23,103 Avg. Open Rate - 31% Avg. Clicks - 21,898

Avg. Clickthrough
Rate - 2.9% 

Total Conversion - 14,522 Overall Conversion
Rate - 19%

Overall Email forward
clicks - 15,983

Email Sharing/
Forwarding Rate - 21.4% 

List Growth Rate
in one month - 35%

Overall email delivered
to 74,525 Contacts



CAMPAIGN COLLATERALS

Emailers

Lead gen Landing Pages



SEO

Social Ads




